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Money Show Yvvortikn [apovsiaon ExdniAwmonc

1. ANTIKEIMENO THX AIOPTANQXHX

1.1. Arvopyavwaon tov Money Show.

To peyoddtepo emevdLTIKO Kot ovOTTVEINKO TOAV-GLVESPLO otV Evpdnn, 1o Money Show,
&xet pa mopeia 30 etV pe emttuynpéveg dopyavmoelg o OAN v EALGda Kot 1o eEmTepid
@£10G dropyavavetat yuo 33 ypovid otn ABnva oto Zevodoyeio Athens Marriott.

To Money Show mepthapfavet :
*  TPOYPOUUO OO GUVESPLOKES EKONAMGELS e DELATOAOYIEC TOV KAADTTTOUV £va EVPV
eaopo Tov dbéoiumy Tpoidvtev (Bliounyavia, Eumopto), vinpesumv, 6Tov 101mTiKo,
dNuocto kot kKowvwvikd topéa. Kevipikn n Xpnuotootkovoukn ko Exevovtikn
Oepatikn, evd Oepatikd eopa kaAvmtovy v AHMOZIA HI'EZIA, v TOITIKH
AYTOAIOIKHXH, Tqv EGNIKH AMYNA ka1 AITAQMATIA, tqv KAINOTOMIA,
11 NEOOYEIX EINIXEIPHZEIZ, tov EGEAONTIZEMO, v TEXNH, tov
[MOAITIEMO, v EINIETHMH/EPEYNA, Tqv TEXNOAOTTA, t™Vv
AYTOBEATIQXH/AYTOITPATMATQZXH, tv YT'EIA, 1i¢ NEEX IAEEZ.

KoO®Og KoL

ékbeon B2B e mepintepa yio pofoin Tov SoBESIU®V TPOIOVTOV KoL VI PECUDV.

>t ddpkela Tov Forum ;EAANveg kupimg kot EEvot €181kol Tov YdPov, Ba Tapovsidcovy
OEpOTO GYETIKA LLE TNV EAANVIKT] 0lyOPd KOl TOMTIKOKOIVMOVIKT) TPOYLOTIKOTNTO KOl OPOLLOL
2030.

1.2. Avtikeiuevo s ‘ExOeons B2B

To mpoypapupa Tov Tapovcsidcemv Tov Money Show TAMGIOVETAL KOl GUUTANPOVETOL OO
mv ékbeon v cvppetexoviov pe mepintepa (stands) N tpomélio ypageio pe banners avti
doung, n omoia £xel MG PACIKO AVTIKEIUEVO TNV TPOPOAT TOV VINPECIOV KOl TOV TPOIOVT®V
oV TpocsPépovtal oty EAANviKn ayopd. Ot etanpeieg 1| opyavicpoi mov Oa tpofAnbovv ivat:

- KvBepvntikoi, Kpatikoi 1} Avtodiokntikol popeig

- Ogouikoli, cLVTEYVIOKOL KO ETIGTNOVIKOL POpPElg

- Ertaipeieg mov dpactnpronotodvtat otnv EALGOQ

- Kepaiaiovykol popeic e emevouTiKd evotopépov yia tnv EAAnvikn ayopd.
- Toavemomua/Exnaidoevon kot Teyvoloyued ekmodentikd dpouata.

- ®opeig mov avalnTovy ¥PNUATOOOTEG

- Eraipeieg cuppovrmv
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Money Show Yvvortikn [apovsiaon ExdniAwmonc

- Khoodikdg nAextpovikog TOTOG, TOTIKOC TUTOC OTKOVOUIKEG EPNUEPIOES Kol TEPLOOTKA
H mpoforn Tov avetépm mpoidvtmv Kol vaNPesIOV, XL 000 OYEIS AAANAOGUUTANPOVUEVEG :

A. Tnv mapoyn mpog tovg ekbéteg B2B ¢ dvvatdmntag mapovciaong kdbe Eexywpliotov
‘TPOIOdVTOC’ TOVE GTOVC EMOKENTEG TNG £KBeoMC, o€ TEPPAALOV OMOAVTO TPOGOAPUOGUEVO GTO
KOPOG KOl TO EMIMEDO AVTOV TOL TOUEN, UEC :

- NG dopyavmong ¢ “ékbeong” o€ xHPO TPOGHKOVION GTO UVULEVOUEVO ETITEOO EXAPDOV

- g €€aoPAAIoNG TOV amapoiTNTOV SIEVKOADVGE®V Yo TNV ampdoKOTTN deaymyn T®v
ou{NTNoE®V EKOETOV LE EMOKENTEC KO TNV TPOCGEAELGT] Kol KIvNoT TV EVOLUPEPOUEVMV
670 XDOPO NG £kBeoTG.

B. Tnv mapoyn otovg “exbétec” B2B g duvatdtntog opadikng Topousioong Twv Tpoiovimy
KOl VNPECLOV, HUE GTOYO TNV TPODONGN OAOKANPOUEVOVY TPOIOVTIMV 1 VINPECIOV KOOMOS Kot
L0 TTLO0 OAOKANPOUEVT] EVIIUEPMGT TOV KOLVO.

I Tnv mapoyn mpog kéBe evOOQEPOUEVO TANPOLS KOl COOUPIKNG EVNUEPOONG YO TIG

ONUEPIVEG TAGELS KOl TPOCPEPOLEVEG VIINPECIEG KO TPOIOVTA, €V’ OYEL LAAIOTO TOV PAYOAi®V
e€eMEemv mov emépyovrat oTig O1ebveic ayopéc.

1.3. Avtikeiuevo kai facikog Aoyos vraplis.

1. H ovvepyosio kot cuvapelo towv Tpiov Topémv g EAANVIKN)G otkovouiog kot Kovmviog
2. O cofapog dnuoctog d1ahoyog yia ta peydio Bvikd Bépata

3. H mpoPoAn onuovIiK®V KOWVOVIK®OV TPOTOROVALOY

4. H amotommon tov dvvapiopov g EBvikng Cmng kot dnpiovpykdtntog
5. H gumopikn mpomOBnon tpoidvimv, DANPESIOV 1 KOVOTOU®Y 10EDV

2. XKOIIIMOTHTA THX AIOPTANQXHX

2.1. H Kowawvia. Owkovouia & Ayopa oty enuepivy Eiidoo

H topwvn kpion otnv EALGS0 amotelel KoTo TV EKTIUNOT TOV SOPYOVOTOV LOVOSIKT
evkapeia yuo tnv EITANEKKINHXEH KAI BIQXIMH ANAXYT'KPOTHXH..

Topa etvor n kaTt@AAnAn otryun vo avaderytel 1 EBvikn ntpoondfeic METAPPY®OMIZHXE

2.2. Zxomuotnro
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Me Bdon ta Tapamdve, 1 010pyavmor amoPAETEL 6TOVS EENG GTOYOVG:

- No arotedéoet Eva oNUOVTIKO HECO OVTOAANYNG OTOYEMY KOl EVI|UEPMOOTC.

- No mapdoyet v duvoatdmTa TPog KaBe evolapepOUEVO va evruepwbel evpitepa, HEGM
opMmv mov Ba yivouv amd €101kovg oto TAaicto Tov forum Kot ™G ToPAAANANG
éxbeonc B2B.

- No mapdoyet v SvvaToOHTNTA VO YVOPIGEL 0 KAOE EVOLOPEPOLEVOS OO KOVTA QOPELS,
OTEAEYN KO AVOALTEG TNG OyOopdG Vo GUVOLUANGEL pall TOVG Kot VoL EMAVCEL omopieg 1
VoL EKQPAGEL TN YVOUT KO TOVG TPOPANUATICHOVS TOL.

- No mapdoyet v SuvoTOTNTA GE POPEIC KOl ETAPEIES TOV dPAGTNPLOTOLOVVTIOL GTNV
EMGda va Tapovctdcovy vanpecies, véa Tpoiovta aALA Kol Vo Tpodtaypayovy TNV
nopeio Kot To LEAAOVTIKA oE10L Kol ETAOYES Y10 TOVG EVOLOPEPOLEVOLC.

- No mapdoyetl v dvvatdTTa G€ ETOPELES TN AyopdS va TpoPANBovV pe Evav
OAOKANPOUEVO KOl TOAVHOPPIKO TPOTO.

H mpofoin kot n mtpomOnomn twv tpoidviov Bo ddsovv dOnon yio TV KaADTEPT KATOVONoN
¢ Aertovpyiog g EAANVIKNIG Ayopdg Kot TV EVIUEPOGCT TOV EVACYOAOVUEVMVY LE QVTNV.

2.3. Zxomuotnro s éxkbeons B2B

H éx0eon n omoia o copmAnpmvet to forum, kKoAvTTOVTOG KOt 0vAyKeS TOV Ot £yl 6TOYO :

- No mapdoyet v duvoatdTTa TPOPOANG TPOIOVIMV/VNPESIMV e target group To
KOTOVOAWMTIKO Kol ELEVOVTIKO KOO, Tovg EAANveg evepyolc moliteg, Tig eTapeieg Tov
YDOPOV OALA KO TO GTEAEYN TNG OYOPAS OAAG Kol KEPOANIOV KO YPTLOTOG GUVOAIKA
™™g EAAGSoC.

- No mapdoyet Tnv SuVaTOTNTA TAPOLGINGTC TPOTOVIWV KOl VINPESLOV GE KATAAANAO
nepPAAAOV.

- No mapdoyet v SuvoTdTNTA 6TOVS GLUUETEYOVTEG ekBETEG B2B va yvmpicouv tovg
AVTOYOVIGTEG TOVG Kol VO BEATIOGOVV TIC VIINPEGIEC TOVE 1 VO GUVEPYUOTOVV GE
Spopa EMITED L.

- No mapdoyet v dvvatdTNTa 68 OAEG TIG ETAPEIEG 1) OPYAVICHOVG LE KOO target group
Vo TPOPAALOVTOL SQUVOULKAL.

3. OPTANQXH

3.1. Xopog mpayuaronoinong ATHENS MARRIOTT

O KeVTPIKOG YDPOG TPOYLOTOTOINONG TOV TOPOLGSLAcE®V glvar ta eminedo twv Lobbies 1, 11
I otig aiBovcoeg AEGEAN SEA, CHIOS. CORFU 1, DELOS, CORFU 2, KASOS, SYROS 1,
SYROS 2, MYKONOS. Xtov 510 y®po Oa givar ot ydpot eviuépmong Tpog TEAATES 1
SVVNTIKOVG TEAATEG. ATEVOIVTL QIO TIG 16000V TV ailBovcdv Ba ivar Ta mepimtepal Le doun M
ue banners.
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2V yevikn ypappoteio g dtopydvoong oty 16060 ¢ dtopydvmaong Ba yiveton yevikn
evnuépmon. [apéyetor Opwe n dSvvatdtnta o ekbectaxn B2B coppetoyn kot og dAleg
ekbecrokég (Mveg pe fAon TNV TY GUUUETOXNGS.

3.2. Ecwtepikij opyavwon kai S10uoppmen ympov

H ecwtepikn dtappHbuion tov ydpov mpayuatonoinong teptrapupavel ta €ENG :

A. X®pog vT0d0YNS EMOKETTAOV

O ydpog avtdg KatdAinia Stappvbucuévog Ba Bpicketal oty €i6odo ¢ ékBeong kot Ha
Aertovpyel ¢ :

* X®POG TaPOYNG TANPOPOPLDYV,

*  Y®OPog eAEYYOL TNG S10PpYAVMOONG KOt TOV KAOE E1GEPYOUEVOUL.

O ydpog avtdg o eivor KATAANAQ TAUGIOUEVOS OO EGIKEVUEVO TPOCOTIKO.

B. X®por ék0eong B2B (AEN EIMAXTE MIA KAAXYIKH EKOEXH AAAA XYNEAPIO)

O ywpot ¢ ékBeonc B2B Ba kalvmtel puépog tov xdpov g OANG d10pydvwong Tov omoio
Oo TAaicidVoLY Ta TEpinTEPA 1] YpOaeia TV ekBeTdv B2B. @a vdpyovv dtokpitég
eVOEIEELS TNG apyN S Ko Tov TEAOVG TG €kBeomg pe avtiotolyeg onpdvoelg mov Ha
eEac@aiilovy TV KuKAOPOPIO TOV EMICKENTMV TOPEXOVTAS KAT  QLTOV TOV TPOTO TNV
duVATOTNTO ETIGKEYNC OAMV TV TEPTEPMV (avd eminedo). Kabe mepintepo, yio v
KOTOOKELT TOV 0moiov eivar vtevhuvog o ekBEC (Yo mepintepa ywpic doun N
KATOOKEVEG) O pépel TanTdTNTA EVOEIENC TOV €KOETN Ko OAeG o1 onuaveelg Oa céBovton
TOV YMHPO Kol TO VYNAS emimedo TG dopydvwoong.

3.3. Ouintég

H emoyn tov opiintdv TV VTo-310pyoveoToV TOV eKONAOCE®Y KOOMOC Kol 1| KOTOVOUN TOV
JTIOEUEVOL YDPOL KOl ¥POVOL TOV YIVETOL OO TNV OPYOVAOTIKY EMLTPOTY| TOL, HE Pdon TIC
€ENG TPOTEPALOTNTES :

- v e€aoedion ¢ 660 TO SLVATOV CEUPIKOTEPNG KAALYNG TOV d0pOp®V OEUATIKMV
EVOTNTOV,

- v €£00QAAION TNG TOPOLGING OLUANTOV KOpovg amd TV EAAGSa Kot To e£mTepiko,

- TNV €YKVPOTNTO KOl TPAKTIKOTNTO TOV EIGNYNCEMY Y10 TO £EEOIKEVUEVO OAAG KO TO
€VPL KOwO.

3.4. Xvvedpor
Me Bdon ta 6ca £xovv avapepbet Yoo TV okompdtTTa ToV forum kot g €k0eong TPOKVTTEL

OTL 1 TANPY KEALYN TOV OVTIKELLEVOL KOl 1] EMITEVEN TOV GTOY®V TOVG e&acPaiilovTot Le TNV
TaPOVGia GLVESP®V 01 0Ttoiol Ba TaPoLGLAGOVVY TIg BECELS, TIG LANPEGTES Kot OTL

Version 1.0 5 and 12 1/2/25



Money Show Yvvortikn [apovsiaon ExdniAwmonc

exmpocmmovv. Ot cvvedpot Ba emAEYODV PETAED TOV CNUAVTIKOTEPWOV EKTPOCHOTOV TWV
TOPAKATO YDPOV :

- KvBepntikoi, Kpatikoi, Avtodioikntikol gpopeig

- Idpduota

- Apyég appodieg yio v EAAnvikn ayopd.

- Apuoddiot Becpikoi, Topoymykol Kot GuvTEXVIOKOl popelg

- Exmoudevtikol, emotnpovikoi, epeuvntikol K.4. popeig

- Emevdutég kot 6601 evolapEPovVTOL MG SVVNTIKOL TEAATEG VO LABOoLV Yo TPoidvTa

- ZTeléYM TOIPEUDV LE TPOIOVTO KOl VIINPECIES TOV GTOYXEVOVY GTO EMLYEIPTLLOTIKO KOWO.

3.5. Lopuetéyovres g vmo-010pYaAvOITES EKONADCEWY, YWPYTIKOTYTES KAl KOGTH OVd
olwpn mapoywpnen s aiboveag

Ot ovppetéyovieg oTic OpaotnpLotnTeG Tov forum dSlaKpivovion 6 OpAOES
YOPNTIKOTTOV LE TETAPIGHO 0BOVSMV Gg BeaTpikn dtdTaén:

A. AEGEAN SEA, 450 ctvedpot, 1.500 gvpm AIGOYXEX
B. CHIOS, 200 cvvedpot, 1.000 gvpmd

C. CORFU 1, 150 octvedpot, 800 gvpd

D. DELOS, 90 cvvedpot, 600 evpd

E. CORFU 2, 70 ctvedpot, 500 gupd

F. KASOS, 50 ctvedpot ,400 gvpm

G. SYROS 1, 35 ovvedpot, 300 gvpd

H. SYROS 2, 35 ovvedpot, 300 evpd

I. MYKONOS, 20 ctvedpot 200 gupd

4. KENTPIKOI XYNTEAEXTEX MONEY SHOW

4.1. Kevrpixng Avyioa
EMnvoKivelwko empeAntipilo

4.2. Xvvowopyavwon
Kevtpikdc suvdopyavotng ..... KENTPIKOXZ EONIKOZ EIIIMEAHTHPIAKOX ®OPEAX

Ot KLadKOL 6VVOL0PYAVOTES elval OLOL 6601 Popeig cuvepyalovTtal GTIC TAPUAANAESG
EKONAMGCELS KO 0PYOVAOVOLV GEIPA TOPUAANA®Y EKONADGEDY

4.3. Iopvtixoi Zvuuéroyor

O1 cVVAOPYOVAOTESG, TPOGKAAOVV TOVG CIUOVTIKOTEPOLS BECUIKOVE POPEIC, TAPEYOVTOS TPOG
TOVG 1010VC Kol ToL LEAN TOVG L GEPA TPOVOLULOK®DV TOPOY DV, MGTE, VO CUUUETAGYOVV KoL VO,
TPOoGO10picovV KaBOPIoTIKA TO EMIMEDO, TNV eUPEAELR KO TO TTEPIEXOLEVO TOV Forum.
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4.4. Xopnyoi

A. Xopnyia Titrhov 30.000 ovv OITA 24%.

1. Awapnuion oto ywpo tov Forum upe Aoyotomo yopnyov s aPOTO GVVOETIKO.
Epedavion ota dtopnuotikd topmid g d10pydvmoong, oTovg Ydpovg e £kBeomng Kot
TOV TAPAANA®DV EKONADGEMY TOL AOYOTLTOV TOL YOPNYOL MG TPMOTO GLVOETIKO TOV
tithov Money Show.

2. Ilpofoin Aoyotomov o6TIS emIGNUES TPOCKANGEIS KAl mpoypduuora. Euepdavion tov
AOYOTUTIOV TOVL YOPN YOV OTIG EMIOTUES TPOCKANGELS KO TPOYPAUUATO TS EKONAMONC.!

3. Ilpofoiny Aoyotdmov yopnyov oto emionuo orapnuicTiKé mpoypouuad. Epedvion tov
AOYOTUTIOV TOVL YOPN YOV OTO ETITNUO ILAPHUITTIKO TPOYPOLLLO. TNG OLOPYAVMOOTG.

To emionuo dropnuiIcTIKO COUYNPIOTIKO TPOYPoUa? TEPILOUPAVEL :
I. OAocéMOEC KOTAYWMPNOELS OE NAEKTPOVIKA LECH
I1. "Eppeon mpoPoin pe apbpa kot dehtio TOITOL
ITI. Agioeg Kot S10pMUOTIKA TPOYPAULOTA THE O10pYAVMONS

4. Avvarotnta otavouns evrommyv oty EkOecn. AvvatoOTNTA Y10l TNV OOVOUN EVTUTT®OV
TOV YOPNYOL GTOVG EMOKENTES TNG EKOECTG.

5. Avvatrotyra dravouns evrorwy 6to forum. AvvatoTNTO Y100 TNV SOVOUN EVTUT®V TOL
X0PNYOV 610 GHVOLO TV TaPIAANA®Y EKONADCE®Y ToL forum.

6. Avvarotnyra eTaipikiis wapoveiocns. AvvatdoTTo d0PYEAVOoNS MPLUING TUPOVSINoNG
NG ETAPEING, TOV VINPECLDV KOl TOV TPOTOVI®V TNG GTO TANIGLO TOV TOAV-GLVEIPIOL.

7. Avvarotyra mapoyxns ywpov yia wepintepo. lapaymdpnon yopov 15 .1, (3 x 5) v v
KOTOOKELT] TEPMTEPOL GE EOIKA PPV BEoM oTOoV YMPO TG EKBeoNC.

8. Avvarotnra cvuuctoyns oe panel Osuatikis evornrag. AvvotdOTNTO GUUUETOYNG GE
éva and ta panel Tov Oepoatikdv evotitov mov Ba KahveHodv Katd TV StdpKELD TOV
ToAvoLVESPIOVL.

B. Xopnyia Yroodoyijs 20.000 evp®d ovv PIIA 24%.
[Tapoyég mpog Tov yopN YO LILOJOYNG TNG SLOPYAVHOONG :

1. Adwapyuion oto ywpo tov forum pue to L0YOTOTO TOV YOPHYOD. ZNUAVOELS LE TO
AOYOTLTO TOV YOPT YOV GTO SLOEGILO YDPO TG SLOPYAVOONG.

2. IIpofoin Loyotvmov yopnyov 6to emionuo OLOPnUIcTIKO TPoypouua. Euedavion tov
AoyOTLTOL TOV YOopNYOL pe TNV €vdelEn < O/H .......... >AZX I[TPOZKAAEI .... > o10
ETLONUO OLOPNULTTIKO TPOYPOLUO TOV OLOPYAVOTDV.

1 ¥nueidvetat 0Tl 6 TEPITTOOT OOV GALOL YOp1YOi, VTOGTNPIKTEG 1) EKOETEC EKODGOVV EEYMPLOTES, SIKES TOVG

TPOCKANGELS OTA TAALIGLO TG TOPOVGING TOVG GTO GUVEDPLO, OEV EYOVV VILOYPEMON VA ELPAVIGOVV TO AOYOTLTTOL
TOV YOPNYOV 6T S1KN TOVG TPOGKANOT).

2 ¥nueudvetol 0Tt o€ TepinTtmon 6mov GAAOL XOpNYOi, VITOOTNPIKTEG 1 EKOETEG TPOY®PNCOVY 68 EEXMPLOTES, OIKEG
TOVG SLOPNUICELS 0T TAAICLO TG TOPOVGING TOVG GTO GLUVEDPLO, OEV EYOVV VTLOYPEMON VAL ELPAVIGOVV T
AOYOTLTIOL TOV YOPNYDV OTO S1KO TOVG SLUPNLLOTIKO TPOYPOLLLLLOL.
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3.

Ilpofoin Aoyotdmov oTIS emionues mPookioels ko mpoypauuora. Epedvion tov
AOYOTLUTOV TOL YOPNYOV MG YOPNYOS VILOSOYNG GTOL EMICNUA EVTUTO TPOYPALLLOTO KO
TPOGKANGELS OV Oa dtavernBobV amd TOLG S1OPYUVMTEC.

Hoapaywpnon yapov yia Stand 9tu oty eicodo. lapoymdpnon yopov ywo stand Tov
XOPNYOL GTNV €10000 TNG S10PYAVOONG Y10l O1OVOUN EVIUEPMOTIKMY KO S0P UIOTIKMDV
EVIUTIOV.

Avvatotnro eTapikys wapovsiocns. AvvatOTnTo S10pYEvOONS MPLOLNG TOPOVGINGNG
NG ETALPELNG, TV VINPESIOV Kol TV TPOIOVTOV TNG 6TO TAAIGLO TOV TOAVGVVEIPIOL.
Avvarotnroa ocvuuctoxis og panel Osuatikyg evornrag. AvvotdTNTA GUUUETOYNG GE
éva omd to panel Tov Oepatikdv evotNTeV oL Ba KaAveBodv Katd tv SidpKelo Tov
ToAVGLVEDPIOUL.

Avvarotyto O10vouns evivomwy o€ Oguatikyy ekOiwol. AvvotoTnTo S10VOUNG
EVIVTTOV GTOVG GUUUETEYOVTES OTNV DEUOTIKN EVOTNTO GTNV OTTOio O YOPN YOS VITOOOYNS
Kével mopovcioon.

I'. Kevrpixoi Ocuatinoi Xopnyoi 10.000 copo ovv PIIA 24%.

Yrbpyet 1 SuvaTdOTNTA Y10 TEPLIGGOTEPOVG TOV EVOC KEVIPIKAOV YOPNYDV avd Oepotikny evotnta
™G ekONAmong. Ot TapoyEg TPOS TOLG KEVIPIKOVS YOpNYoVs TS dlopydvmong etval ot €ENG :

1.

Awapnquion 6to ywpo Tov forum ue TO A0YOTOTO TOL YOPNYOL. XMUOVGELS LE TO
AOYOTLTO TOV YOPTYOL GTOV SLUOEGIHO YDPO TNG dOPYAVOONC.

Aoyotomo yopnyov oto cmionuo oopnuioTiko mpoypouuc. Epedvion tov AoyoTtumov
oV Yopnyov pe tov Titho < KENTPIKOX ®GEMATIKOX XOPHI'OX > o10 enionuo
OLOPNUIOTIKO TPOYPOLUUA. TNG OLOPYAVMOTG.

Ilpofol Aoyotvmov o6TIS emioNUES TPOCKANGEIS Kai mpoypduuata. Eupdavion tov
AOYOTOTOV TOL YOPMNYOU M KEVIPWKOS Oeuotikdg yopnydg oTo emioNuo £VILma
TPOYPAUUOTO KOl TPOCKANGELS TOL Bl dtavepmBovv amd Toug dlopyovmTés.
Avvatotnro eTapikys wapoveiacns. AvvatdOTNTo S10pYEvOONS MPLOLNG TOPOVGINGNG
NG ETALPELNG, TV VINPESIOV Kol TV TPOIOVTWOV TNG 6TO TAAIGLO TOV TOAVGVVEIPIOL.
Avvatotnro otavouns evromwyv ety ékBeon. AvvatdOTNTA Y100 TNV OLOVOUN EVIUTTOV
TOV YOPNYOD GTOVG EMOKENTEG TNG EkBEOTG.

Avvarotnroa ocvuuctoxis oe panel Osuatikyg evornrag. AvvotdTNTA GUUUETOYNG GE
éva omd to panel Tov Oepatikdv evotNTeV oL Bo KaAveHodv Katd v SidpKelo Tov
ToAVGLVEDPIOL.

Avvatotyto O1ovouns evivomwy o€ Oguoatikyy exoiwol. AvvotoTnTo S10VOUNG
EVIVTTOV GTOVG CUUUETEXOVTEC OTNV OEUATIKN EVOTNTO GTNV OTTO10L O KEVIPIKOG YOPNYOS
Kével mopovcioon.

A. Yrootypixtés 5.000 evp®d ovov OIIA 24%.

[Mapoyég Tpog TOVg VTOGTNPIKTEG TNG O10pYAVMOTG :

1.

Eugavien erwvopiag 6to ewionio o1opnuiotiko apoypoyo. Epeavion g enwvouiog
TOV VTOGTNPIKTY| OTO ETITNUO OLOPHUIOTIKO TPOYPOLUUA. TNG OLOPYAVMOTG.
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2. Epugpavien tns emwvouiog 67TIS eMIGNUES TPOCKINGELS Kol TTpoypauuatda. Epopavion
NG ENOVLUIOG TOL VTOGTNPIKTH GTO EMICNUO EVIVTO TPOYPALUATO KOl TPOCGKANGELS
7oL Ba draveun 0oV amd Tovg S1oPYUVOTEG.

3. Avvarortyroa ovuuctoxijs oc panel Ocuoatikyg evoTnTag. AvvotOTNTO GUUUETOYNG OE
éva amo to panel tov Bepatikdv evottwv mov Bo kaAvEBohv KaTd TNV JIIPKEL TOV
TOALGLVESPIOV.

4. Avvatotnta Owavouns evrvomwyv & Oguotiky eKOimwen. AvvotdtmTo OlvOuNg
EVIVTI®OV OTOVG GULUUETEXOVTEG OTNV OUOTIKN €VOTNTO GTNV OMOi0. O LITOGTNPIKTNG
KOVEL TOPOVGIOOT).

6. EKOETEX B2B

6.1. Tavtotnta exlsTdv

Me Bdaon 6hov 6cwv £xovv avaeepbel Yo TOVG GTOYOVE KoL TNV GKOTUOTNTO TG £kBEOT,

TPOKLITOVV 01 SOLVNTIKOL GLUUETEYOVTEG OC ekBETEC B2B:

6.2. Ilpocéixvon exkbestwv B2B

Me Bdon ta o6ca €ovv MO avagepbei n mpocéikvon  ekbetdv pécm kot pOvo g
oKOmUOTNTaG TG ékBeong katl Tov forum mpoPAémetal va eivarl onuavtikn kol KabopioTik.
Evtonilovpe ta Pacikodtepa onpeion mpocéikvong ek0eTdV  OT®MG VTA TPOKLATOVY OTd TN
HEXPL TOPA 0VAALGT| TG d10pYavmGNGS, TO oTToia Etvar :

1. To ovclaoTIKO OVTIKEILEVO KO 1) CKOTLOTNTO TN OANG S1OPYAVOOTC.
2. H dvvatdmrto tapovsciaons TV TpoidvimV Kol VINPESLOV o€ eEEIOIKEVUEVO

KOTOVOAWMTIKO Kol ETEVOVTIKO KOWVO.
3. Ot mopeyopeves vInpeciec amd TOVG OPYOVMTEG TNG S10pYAVMONG

6.3. Ilapoyés npog tovg exbétes B2B

Ot Tapoyég TG S1opyavmonc TPog Tovg ekOETEC eivart o1 NG -

] Avvatdtto Topovciog otov ekBectaKd ympo pe stand Kataokevng Tov eKOE.

. Avvotdtnto Slavoung VIOV TOv €KOETN GTOLG GUVESPOVLS KOl TOVG
emokéntec g £kBeong omd to stand Tov.

] Avvatomto dleEaymyng ETALPIKNG TOPOVGINoNG TOV EKOET.

6.4. Katnyopics nepintépwyv

Ta mepintepa dwakpivovtal oe Kotnyopieg avaroyo to péyebog kot ) 0éom v omoia
KOAOTTTOLV.
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A. Aha pe dopn maverg N Tpamély pe banners oto LOBBY 1. nuiépogo

2y 1 ne 500 gvpw, 3 ¢ 1 pe 600 gvpd, 4 ¢ 1 pe 800 evpd. Ot Tipég emPapdvovron pe OITA 24%
KoaAldmtouv eppaveic 0éceig ko kaiplo onueio g éxbeong B2B oto Lobby 1.

B . IIpovopovyo pe dopn. 200 evp®d ava t.n oto LOBBY 2 otov -1 6pogo. Karivrtouy 2-4
T (400-800 gvpo ovv PIIA 24%) 1.p o€ ep@aveig 0éoeic ko Kaipra onpeia g ékBeong.

C . E€mpetika mpovoprovyo pe soun. S00 evp®d ava t.p oto Main Lobby

Koidntouv 20-100 1.1 o€ gppaveis Béoeig kot Kaipla onueio oty €i60d0 ¢ £kBeomnc.

7. EIIXKEIITEX

7.1. TovtoTnTO EMOKERTOV

Ot emokénteg Sakpivoviat o€ 000 YEVIKEG KOTNYOPILEG

- TO €UPL KOWMVIKO M KOTOVOAMTIKO 1 €TEVOLTIKO KOO Tov Ba mapakorovbel Tig
OLVEOPLOKEG EKONAMOELS Kol Oa amoTeAel To peyOAOTEPO HEPOG TOV EMICKENTMOV TNG
€kBeonC Kot €1 GUYKEKPIUEVES OMALTNGELG EVILEPMOOTG KO TANPOPOPNONG

- TOL OTEAEYN EMYEIPNOE®V, TOLG EMOYYEAUATIEC NG ayopdc, TOLG €KOETEC, TOLG
KON UOTKOVG KOl TOLG POrTNTEG Ol 0moiot Kot Bar Exovv avénpéveg amantnoelg and o
forum.

7.2. lIpocélxkvon emoKkenT®y

H oxompédtnto Kot 1o aviikeipevo g d10pyavmaong amotelohv Kot To KiviITPo Yo TNV EMioKEYN
Tov kowov. H mapdAinin evnuépmaon yia BEpoTo Kot TPaKTIKES EQAUPUOYEG KADE OVTIKEIUEVOL,
Ol EMOYYEAUATIKEG ETOPES, 1 £kBeon B2B kai 1 SuvatdTnTa GUVEVPESTG LLE TOVG EMAYYEAUATIEG

TOV AGPAAGTIKOD ¥Mpov gival Ta Pacikd kivinTpa Yo vo emokepfel kdmotog 10 FORUM .

To Topamdve 6€ GLVIVAGUO UE TNV YPNOT| TOV CUGTNUATOV ETAOYNG KAl TPOGOIOPIGUOD TOV
EMOKENTAOV TOV OMOCKOTOVV otV e£ac@diion abpdag CUUUETOYNG KAOE EVOLOQEPOLEVOL Yl

v EAAnvikn Ayopd kot Koveovia.

8. IAHPO®OPIEX MONEY SHOW

Tia omoraonmote miygpopopio uropeite va emkovoveite ue tov k Hiio Papayyitaky, til,
6976 435232, e-mail org_usa@icloud.com
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OOPMA EKAHAQYXHY. ENAIA®EPONTOX I'TA
XOPHI'OYY, YHHOXTHPIKTEX, EKOETEX ko
AIOPTANQTON XYNEAPIAKQN EKAHAQYXEQN-
ETAIPIKQN ITAPOYXIAXEQN.

Erovopio etapiog

AwevOvvon

™mA fax

e-mail website
YnevBvvog emkoivoviag

Ovopa

Enifeto

Tithog 0¢ong otV eTOpio

Tnriépmvo

™mAi fax e-mail

INUEWOOTE 0,TL 00 TU TUPUKATO TEPLYPAPEL KUAVTEPA TIS OPUCTPLOTITES OUG :

A. [2] Etarpeia >T.[2) Hapoyn ITAnpoedpnong

B. Dopéag Z.[2] Awopecorapntic

. [2) Emotpovikdg popéog H. 2] MME / Emicowovia

A. Exnaidsvon Q. [2] Awgnuiotiki gtoupia

E. Etaupia cuvdeopevn pe v EKE I. 2] Ao, mapaxalobue mepiypdyre:

YNUELOOTE TNV VN PECIA TOV EVOLAPEPESTE VO, OVULAPETE :

A. Xopnyia titAov E.[2) EBvikog Xopnyodc Enkowvoviog
B. [2] Xopnyia vrodoync YT.[2) Ogpatikdc Xopnyog
Emwowoviog

I'. [2] Kevipkog Oepatikdc Xopnyog 7.[2] Exbétng I[Ipovopiovyoc

A. [2) Yroompiktig H.[2) Ex6étng Anhdg
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YEQN

MONLY
SHOW Enevéutikni Mpotacn

ENA MOAYZYNEAPIO - EKOEZH MONEY SHOW
ZAN AYTO, MMNOPEI NA TINEI ZHMEPA AIKO ZAZ!

Nai! EmOvud va yivw franchisee twv “Money Shows”

1’\4 )? nwce HﬂETf an 0’ K /}0’ va ava-}:a,\-zf'z/,'f:n' 70 (YI‘K()’ aac avantuooel n Organotecnica, dlIopyavaTpia ETaIpEia Tou Money Show.

E/(l()‘)'{[(/(),' Av ovalntdte pia ueoonpoBeoun engvducn uWnANg andédoong, TOTE
nefte vail ZITEINTE OAPEPA KIGAAC TO anavintike deftio pe fax N Tnie-

106C THPA Eival N KAAUTERN OTIVUA. KGVTE AOINGY QUTG TO ENXEIpNua-  PWVEIOTE LAG via va pavIERou.

k6 BApa padi ue tnv Organotecnica kai Polpaateite Tn duvaun pac :
To 81k6 0a¢ NOAUOUVESDIO - EkBEON Money Show OTo X®Po TNE “nupn-

AV NIoTEUETE GNWC EPEic 6T oto Eldorado autol nou képdiZav ofyoupa  VIKAG ENIKOIVAVIAL", COC NAPEXEL:
ka1 O£ KO8 nepinTwon S&v NTAV 01 XpUTOBNPEC aANa ekeivVol Mo ixav
sallons n nounovoav $tudpia. o Ynnpeaiec uPnang noidtntac.

e 5 : ’ : ® ‘EUNEINOUS KOl 00BAPOUG OUVEYOTEC E OEKAETIEC NPOUNNPETIAC o)
Av Bewpeite OTI NPBE N WPAa yia TN SIKN Gac ENIXEIPNUOTIKA SpacTnpIg- P BApUG YarEsE feli P S

TNTO OTO XOPO0 TWV CUVESDIWV Kai TMV EKDECEWY UE OVIIKEIUEVO TNV GUHBOURD! ENIXEIDNCEMV.
ayopa XpALATOC KOl TV ENEVOUGEV. o Auvauiké marketing-management-Enikovmyvia.

AV TO VEVIKOTEDT ENIXEIPNLIOTIKG 0aC EVBIOPEPOVTA anamouy Tnv koto-  ® EVIaic opyavatiki Soun Npooapuodcuevn OUeG OTa LETPA 6aG.
XN evoc MEoau Etoxeupgvne Emkovaviac onwe to Money Show. o KQIVOTOWIKG EMIXEIPNUATIKG MVELLQ.

AV 00C EVOIODEDE! VO VIVETE KOIVOVO! TNC UUNARC Texvoyvwoiac nou  © Alodnpion “Money Show” £TAcia, Tng TaENG twv 3.000.000 euro

Na! Embvud va yive onpuovpyijow 1o oikd prov Money Show ke Oa pe evireyepe pua
ovvepyaoia pe v erapeia Organolecnica A.E.

Evyapotd ex 1wy npotépwy yia ) Yopijynon Aentouepuv xar eleirkevuévay nhiypoyo-
oy navw oto Franchising twv Money Show.

ONOMA ETAIPEIAX - OMIAOY:

ONOMA YIIEYOYNOY KAI OEXH ETHN ETAIPEIA:

AIEYOYNEZH:

THAEOONO: T.K.:

YWOZE KEGAAAIOY IIPOX EHENAYXH:



» » The Organizers
ORGANOTECNICA S.A. co-organizes
MONEY-SHOW-GREEN EXPO,
with the ITALIAN HELLENIC
CHAMBER OF COMMERCE

> > The Target of
MONEY-SHOW GREEN EXPO

The greatest possible satisfaction of visitors'
needs for information about Money Market.

In addition, the promotion and covering of the
communicatibnal needs of asseciations and
companies that partiicipate in MONEY-SHOW,
in various ways [sponsors, exhibitors,
conference organizers etc).

» » ATHENS-THESSALONIKI-NICOSIA MONEY-SHOW

It takes place twice a year, since 1992.and it has been the first organization of the
company. It steadily gathers the most important representatives of Money-Market.

» p» MONEY-SHOW-GREEN EXPO GREEK NETWORK

MONEY-SHOW has turned into a wide network, that covers almost all Greece with 40
formulated in demand organizations such as, CthS, Mytﬁlm Rethymno, Giannena, Hania,
Volos, Alexandroupolis, Kozani, Halkida, Kardit.sa, Rhodes, Kavala, Larisa, Heraklion, Lamia,

Patra, Corfu, Syros, etc.

» P NEW YORK, ABU DHABI,
TURKISH MONEY-SHOW

The international expansion of
MONEY-SHOW has been realized at

the metropolis of Capital markets, in.
NEW YORK, by the carrying out of

the NEW YORK MONEY SHOW in
Sheraton New York, and by the realization
of the first ABU DHABI MONEY SHOW

_;oqmmumcahon, to the pois
; further analyses of highly SIgmﬁcant issues

» » What MONEY-SHOW
GREEN EXPO achxeves
uom SHOW achieves

of the functioning of Money Market,
achievement of possible collaborations and
finally the concentration of a very specific
target group. I

> » The Target Group

It mainly consists of entepreneurs (industrialists, bankers, merchants), higher and highest

members of companies, (of the broader field of Money Market), governmental members, free

businessmen, (lawyers, business counselors, accountants, economists etc), investors and

future investors. In the other words, a public of higher-highest educational, social and

financial status, searching for valid, well grounded and contributive information, not only

about issues of investment but also about interactive knowledge among public, companies

and public associations.

» » Advertising and promotion of MONEY-SHOW-GREEN EXPO
Annually, it is based on a very high advertising budget (approximately over 400 pages in

Greek and foreign Press.)

Moneylab:

THE MOST
IMPORTANT
NET OF
YOUR LII

“BE AN ACTIVE MEMBER"
MONEY SHOW ECOSYSTEM

TIEPIOPITHBYE TOY GDPR
5, AUVATOUIEIEROXAC N
{AINBNG LTINPEGIEY.

6. AuvEToTNTd ouvcxvmonc
ILIAS FA HE TOLCNRBRLIEAD 10U

MONEY SHOW FOUNDER

030 3976435232
+357 99089121
org_usa@icloud.com

ETHZIEZ MAPOXEZ

1 FligTtomomntko
TIEPAKOAOLBNGNG

2. MpOOIA HEXOLE

3. ETAIPIKO TTPOPIA

45 aﬂpocoeqoq XOPIC rouc

0IKOGUOTALATOC

The greAtest multi-

conferehqé"Fo?}lm

about Mont;y“M‘

and Stock Maﬁ t,

that ideally combines
the two characteristic
types of communication,
conferences and

exhibition.




TALYNEAPIA

Tig moAeig tng ABnvag, tng Oscoalovikng
Kat tng AsUR®oiag cav Kopugaia
oUYXpoVva YEWIOAITIKA, OLKOVOPLKA,
E£VEPYELAKA KAl MOALTIOTIKA KEVIpaA

Tu 0V 8Epumu

Y& ovvepyaoia pe myv EAAnviki) xkai mv Kunpia-
k1) KuPepvnon, 8a npoPAnBouv 1ebvag o1 AAn-
VIKEG Kal Kurplaxeg Ofoeig yUpw amo eBvika
B¢parta.

TA GEMATA

2t Oepartodoyia tov IToAvouvedpiou
MONEY SHOW-GREEN EXPO

nieptAappavovial eK6NAMOEIG OXETUKRA JE

1. MeBviig ripoPoAr) tou EAAnvikov, Kumplakou
Xpnpatiompiov omv Notwavatodikn Evporin
2. TipoBoAn) g BAAnvikng kat Kunplakng
Ktnnatayopag oe ApapPeg, Kivéloug kat Phooug
3. [Tapouesiaon tng Ayopag Xpnjpatog

4. Evnjiépmon yia eneviutikeg MPOKANOELS NG
Ipaowvng Piwoiing Owovoniag (Green Expo)
5.I1poPoAn g Owovopiag tou EAAnviopov.

Tov noAttioné

1. Exrnipoownot tov Mebvav Kepalaiayopov
2. KuPepvnrikoi-exnpooerior tng EAAnvIKNG kat
_ Kuniptaxng ayopdg Xprjpartog
3. EAAnveg kat Konpiot eruxepnparieg
4. Exmpooenol 100 EXAnvikoU, Eup@raikou
TIOATTIO110U KAl TG KOW@Viag MoAMTmV.

OI IYNEAPOI

1. N€o1 tporIot Xpnpatodotnong MoAMIoTIKOY.
(POPERDV, NEOK EMAPIS EKTIPOOMITRY AYOPag
XPHPATOS KAl EKTIPOOOIIOV TOU FIOAITIONOU

2. [TpoBoAr) tou EAAnvixoy IToMTiopou

3. Auyvarotnta yvepiiiag evéia@pepoEvaV e
Haveruouipia kat eknabevtikd Spupata

now suvduader 16avika.

1. AvOTepa Kal avotata OTEAEXT) ETIXEIPI|OEDV

4. TIpofoAr Bepatwy yia tov 1ouplopo
5. Management Jif) KUBEPVIITKGV, HT)
KePBOOKOIMKAV 0PYaAVIGHOV

6. EBcAovuojiog Kat Kotvavia moAev.

1 Eraipieg pe enevbutikég BAgyerg otnyv
EAAG6a, Kunpo, Notoavatodikr) Evpor).

: Tpaneleg. Etaipieg Leasing. TIotoukeg
KAPTEG. AOQAAIOTIKEG £TAIPieg. XPNPATIOTES.
Etapieg enevbuoemv xaptopuldakiou
(apoiPaia kepdAaia), Emxeiprioeig e10nypeveg

KAl OpYavIoH6V.

2. Exmpooernol tou iebvoug, Kunplakou xkat
EAANVIKOU 01KOVOIKOU KAl EMIXEPIRATIKOY
Turou. )

3. 'EAAnveg xai Kumpiot evéiagepopevot.

4. EXIpooeIol ToU X@PoU ToU IMOAITo|oU.

5. ERnpoomrol jur KUBEPVNTIKGOV 0pyavioloy,

. EXAnveg, Ktmipiot, §&vor emevbuteg

. Exnipoomnor Sio1knoenv amno: Tpaneleg.

Etaipieg Leasing. ITOIOUKES KAPTES.
AopaMoTikeg etaipieg. Xpnpartioteg.
Etaipieg enevbiioewv xaptopudaxiou
(apoBaia kepdadaia), Emxeiprioeig

T1g BUO XAPAKINPIOTIKEG

HOp@EG emKovmviag,

ouvedpra ka1 £xdeon.

oto Xprjpatotpio, Zuppouvlol enevéuoewmv. £10NY}EVEG OT0 Xprjjpatou)plo, Zupfoulot
enevévoemv.

Awatoniapoxot (franchisors).

3. Tunog xai e161kég exdooe1g. Popeig
O1KOVOIKT|G eKTtaibevong. Popeig
OUYKEVIPRONG Kat 81deeon%n2k 0(POPIRV
OIKOVOHIKI|G PUOoERG. Oiko mm{&"ﬁa
OIKOVOHIKEG eEappoyes. Etaipeieg mou
avadnrouy enevbutLg,

4. Etaipieg mou nipoxeitat va bietikonondouv

5. IMoAwmouika & Exnaibevtika I6pupata rmov

avadnrouy Xpnuatodoreg, Xopnyoug

To oxedlaopo kai v vdortoinon tou Money-Show €xet avadapet o Opidog Zupfovdey
Ermxeiprioeav Organotecnica A.E. o nalaidtepog oikog Zupfovdev Eruxeipriocov apyoug
eMAnvikng 161oKkTnoiag oe cuvepyaoia pe to Kévipo Kawvotopikov E@appioyov.

H OMAAA EPTOY

H opdada €pyou nou aoxodeital pe v npayparoroinon tou Money Show-Green Expo
arotedeital anod e§ebikeupéva avotara oteAéxn mg etapiag, pe oagpog Kaboplopéveg
appoSI0TNTEG TTOU MEPIOTPEPOVIAL ATIOKAEIOTIKA YUPG A0 TO CUYKERPIHEVO £PYO.

3. OIKOVOHIKA OTEAEXT] EIMIXEIPT|OEMV KAl
(POINTEG OIKOVORIKNG eKTaideuong,
EXAnvika kat Aiebvr) MME

4. Yrioupyoi, Alo1knteg 6nocieav opyaviopmy.
5. Aowkrjoerg ano [oAmonka & Exnabsutika
I6pUnata pe KOWMVIKT OUVEIOQOPA.







OUR CODE OF ETHICS

The Organotecnica Group is a member of HACF (The Hellenic
Association of Consulting Firms) and CEBI (The European Committee
of Consulting Firms International Association), following therefore its
established code of ethics. On the basis of that code, the Organotecnica
Group places emphasis on:

‘ the ability of multidisciplinary teams working in the interest
of the client,

@ the impartiality assuring the primacy of the studies and the
autonomy for the selection of suppliers,

. the liability assumed towards the collectivity, the clients,
the contractors and the profession.

Our philosophy is to strengthen the client position with workable advice
and programs. We assist the clients in attaining objectives in the two
areas in which management consultants are most often called upon:

@ decision making,

. planning and implementing improvements.

Our recommendations must not be theoretical but useful and practical
within the limits of client capability to carry them out.

Our objective is to work not only for our clients, but with them in a
joint effort to achieve improved decision-making and useful changes. In-
depth understanding of the client's own environment is blended with the
rigour and objectivity of the Organotecnica Group's professional
specialists. The client must see the project as his project not that of the
consultants.

Furthermore, the client must feel that is in full control of the study
which usually results in feeling a greater sense of commitment to the
results and enthusiasm for implementing the recommendations.



WE COOPERATE
'WITH OUR CLIENTS

1 SITUATION
o IDENTIFICATION

OA client contacts our Group and
describes in general terms a perceived
problem or challenge and perhaps an initial
opinion as to the nature of a project that
might help.

OOne or more senior Group professionals
meet with the client and develop a
thorough understanding of his/her needs and
priorities. Our goal at this point is to define
the objective and possible scope of the
consulting work required.

ODuring those meetings we seek to arrive
at a mutual agreement on the terms and
the manner in which the program should be
conducted.

PROPOSAL
o DEVELOPMENT

ODrawing on the advice of technical
specialists where appropriate, our
Group's experts discuss in complete
confidence among themselves the nature of
the situation and the type of project or
program that would be most suited to
assisting the client.

O Our specialist's team returns to the
client and submits a formal proposal. It
outlines in detail our understanding of the
backround which has led to the need for
consulting assistance, the scope and
objectives of the proposed project, the
methodology and work program, proposed
project organization and division of
responsibilities, suggested staffing and
qualifications, the nature of the project
output or "deliverables" and estimated
timetable and cost.

O At this point the prospective client may
wish to review our firm's past
performance on similar work. We are happy
to provide names of specific organizations
for which we have worked. We encourage
our new clients to contact them in
c}?nfidence and discuss our performance with
them.

OTO this point there is no financial or
other obligation on the part of the
client. No fee will be required except under
special circumstances where the client has
previously agreed to reimburse the
consultants for their exploratory time and
COStS.




3 START-UP
o PROJECT

The client and the consultants discuss the

proposed approach making adjustments
where appropriate to ensure that the
program is indeed the client's program and
will lead to the desired results. Start-up
consists of three activities to be directed by
our professionals in cooperation with the
client: detailed preplanning, committing
resources and communicating the project.

ODetailed preplanning, includes the
definition of specific activities, scheduling
them and developing individual work
assignments for members of the project
team (both Organotecnica Group and the
client staff). Each work assignment has a
specified purpose and planned results. The
project reporting schedule is defined at this
time as well.

OBoth our Group and the client define
their resource commitments to the
project. The participants and their planned
time on the project is agreed upon and the
availability of the best blend of experience,
knowledge and technology is thereby
ensured.

O We assist the client in communicating
the general nature of the project within
his organization. This avoids unnecessary
concerns and possibly disruptive rumours and
misinformation. Further, it alerts client
personnel to the possible needs for
information as the project progresses.

4 EFFECTIVE
o COMPLETION

OThe project proceeds with frequent
formal and informal discussion and
liaison with key client personnel to ensure
all benefits can be achieved at the earliest
possible time. Further, the process insures
that the client maintains control over the
execution of the project.

OThe client always retains the option of
redirecting or terminating the relationship
with the Group. The client's only
responsibility is for charges (fees and
expenses) incurred to the termination date,
unless otherwise agreed.

OThe assignment is typically concluded
with a final presentation and, where
appropriate, a complete report with
thorough documentation of all findings,
action plans, and sources of information.




Organotec
Representatives and

ZEPPEZ @

BEPOIA @

KAZTOPIA ©

NTOAEMAIAA @) v
A

INANNINA @
TPIKANA ©
ATPINIO €
NATPA @
EAEYZINA ®
INAPTH @

HPAKAEIO ©




nica Group
Associates In Greece

({® =ANGH

& KOMOTHNH
© OEI:IAAONIKH

& KATEPINH

= O AAPIZA

e @ AAMIA

»4":..& q}__ @ MYTIAHNH
‘-\

. @ XAAKIAA
‘ , Organétechica
Broup </

: L Y @ NAYNAIO
- ‘l} 09"@
= w9 @
* -.Q a
t3 RN Q

. %ﬁ © poanoO:


mailto:org_usa@icloud.com

Organotecnica
Group

Kadwoopioare...
..... oro T1aid! yia TNV aQroyeEiwan TwV EMXEIPHTEWV.

Agrore Tous adAAous va kAaiyovrai:

yIa TIS TWANCEIS, mou méprouv
yia Tnv EAAelyn pevaroTnrag
yia n ¢popoAoyia

yia TNV Kakrn Tous opyavwaon
yia TN XaunAn napaywyikornra

Eoeis, mou &pete va dSialéyete  ouufouAous,
ra&idéyre padli pas orn véa enoxr) tou 2030,

O "OuiAos OpyavoTéxvika amoTeAeiTar amo piav ouasa
EMXEIPNOEWY, TOU amagxoAouvrar OAes ue TNV
Tapoxn  UMNPEoIWV  yla  opyavwarn,  o610iknon,
MAPKETIVYK, €10aywyeEs / eEaywyEs, onuooIes OXETELS,
EKITAICEUTN OTEAEXWYV Kal EMEVSUTEIS, dnAadn le OAa
Ta Béuara, Ta omoia evSIAPEPOUV TOV KOTLO TWV
EMTIXEIPNTEWYV KAl TWV OPYAVITIWV.

‘Evas yaAaéias amo 25 ypageia uas, o€ SIGPopes
MOA€IS TNG EAAGSOS kai TOU €EWTEPIKOU, TTEPIIEVE!
TNV QmoyeEiwan oas.
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