HELLENISM

PRIMARY TARGET MARKETS:

A.l.

GOUERNMENT, GREEK CYPRIOT,
REGIONS & MAIN CITIES

SECONDARIES MABRKETS:
MONEY MARKETS,

ENTREPRENEURSHIP,
INNODUATION,

106 TECHNOLOGIES

(BLOCKCHAIN, METAUERSE, WWEB3, 10T, DIGITAL
TRANSFORMATION, E MARKETPLACES, E COMMERCE,
DIGITAL AGENCIES, DIGITAL MARKETING, FINTECH,
DECENTRALISED SYSTEMS, CRYPTOS, BITCOIN,
ETHEREUM, NFTs.



23 BRANCH SUB-FORA:

1. TEQNOAITIKH2-TENOIKONOMIAZ-TENZTPATHI IKKH2
2. PUBLIC LEADERSHIP, 2AIT
3. REGIONAL & LOCAL DEVELOPMENT,
4. DISRUPT & FUTURISM INNQGVATION,
9. BANKING SERVICES,
6. INSURANCE, SERVICES
7. REAL ESTATE,
8. INVESTMENTS,
9. BUSINESSES,
10. TRADEMEN,
11.MARITIME,
12. BUSINEES CONSULTING,
13. ENERGY,
14. HEALTH & MEDICAL,
15. TOURISM,
16. ART & CULTURE,
17. EDU & CAREER,
18.TRADING,
19. 0.E.E.,
20. O2ZEKA,
21. INVESTMENT PROVIDERS,
22. FRANCHISE,
23. FLOW & GROWTH MINDSET,
24. EXAE-XAK- NASDAQ, NYSE,
23. HELLENISM DEFENSE INDUSTRY-SPACE TECH



AMEYOYNOYME NPOZKAHZH 2YMMETOXHZ TEXNOAQTIKQON ®OPEQN/ ETAIPEION/CLUSTERS:
DIGITAL TRANSFORMATION, E COMMERCE, DIGITAL MARKETING, DIGITAL AGENCIES, A.l., 10T,
BLOCKCHAIN, STARTUPS, ELEVATE GREECE, SEKEE, IAB, HETIA, FINTECH, WEB DEVELOPERS,
WEB3, E MARKETPLACES, SEPE, SEPBE, SESMA, ATHENA RC, CORALLIA, HASDIG, EBIAITE,
2EKIY, EKETA, IEA, INBIZ, INZY, MOAIAN, PAA, NMEAITE, APXIMHAHZ, STARTHUB, GI-CLUSTER, MI
CLUSTER, SI CLUSTER, ®APMAKOMAHPO®OPIKHZ, AEI®OPOY ANANTY=HZ, IT/AI/BIZ MENTOPEX

2EIPA GEMATIKON EKAHANZEQN T1ATA YNAPZIAKA EONIKA "0XI KAI TA 2TPATHTIKA KPIZIMA
NAI"TOY EAAHNIZMOY TOY XOEZ, ZHMEPA KAITOY AYPIO “HELLENISM VISION 2050°.

0 apywog oxediaopag £xet ohokAnpwBei kat ot omoteg ahhayeg Ba €xouv va kavouv pe To reality check.

1. BanpotaBei oty Tpanela tg EAAadog (Tpaneleg kat Aopahiotikég etapeieg)kat v Emurpor) Keahawayopag (Eonypévec,
Eneviutkoi mapoyot, O0ZEKA, OEE, AEEAIN, CRYPTOS) n ouppetoxr oo “EMONTIKO™ XPHMATIZTHPIAKO ®OPOYM.

2. 2. BanpotaBei otnv AKAAHMIA ABHNAN, wg To avetato mveupatiko ibpupa e Xwpac, 1) Slopyavwaon evog EPEUVITIKOU (POPOU piE
V. ouvepyaoio TV ERPANHATIKKV EPEUVITIKWV Kat TEXVOAOYIKWY Qopéwv Tou EAAnviapou.

3. 3. Bampoteivoupe atoug EAIBITE, HASDIG v dnpuoupyia evog cuvedpiakou kat B2B @opoupt ou Ba agopd Tig etatpeieg péAn toug
mou ouvdéovtan pe Tig texvoAoyieg AEPOAIAZTHMIKHE.

h. 4. %e ouvepyaoia pe Toug EONIKOYZ KPATIKOYZ H MH ®OPEIZ 1A THN EAAHNIKH AMYNTIKH BIOMHXANIA
Ba Snpwoupynooupe Eva apuvTike cuvedplako kat B2B qopoup,

5. Ba mpoteivoupie yua pio akopa xpovia v dopyavwen tou FEAMOAITIKOY ®OPOYM,

6. Anpoupyoupe pe eheuBepn eicodo ouvédpia kat B2B mou apopouv a HAEKTPONIKO EMIOPIO, DIGITAL AGENCIES, DIGITAL
MARKETING.

7. Anpoupyoupe ‘ENA ZYNEAPIAKO KAI EKBEZIAK'O ®'0POYM mou Ba agopa to EAAnvike owocuatnpa CSR, ESG.
8. MEDICAL & HEALTH ®0POYM B2B.

9. Nlpoteivoupe atnv N.A. tpipa napaywykwv topéwv Kat oto ELEVATE GREECE, tnv Siopyavwon @opoup yua tig EAAviKEG
Startups.

10. A.l, BLOCKCHAIN, EMERGING EXPONENTIAL TECHNOLOGIES, ouvdiopyavevoupe
diwpec ouvedplakég ekdnAwoetg kat avtiototya B2B pe ouppetox OAwV TwV NYETLV TOU XWPOU ToU cuvEovTal pe Tov
EAAnviapo.



